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From Fallure to Success
with Content Marketing

Arnie Kuenn, CEO, Vertical Measures
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#6 Executive team iIs not leading the way
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Must create a culture of content marketing! oo

CONTENT MARKETING

IS THE ART OF PROVIDING RELEVANT, USEFUL
CONTENT TO YOUR CUSTOMERS WITHOUT
SELLING OR INTERRUPTING THEM. INSTEAD OF
PITCHING YOUR PRODUCTS OR SERVICES, YOU ARE
DELIVERING INFORMATION THAT MAKES YOUR
CUSTOMERS MORE INFORMED BEFORE THEY BUY.
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#5 Not creating most of your own content
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Your team must contribute

X You ARE the subject matter experts
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#4 The wrong kind of strategy

VERTICAL
‘V‘ MEASURES



@ArnieK

Agile strategies and workshops




This is how we work with clients today
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Set up lead nurturing
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#3 Nurturing leads Is an afterthought ™™
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#2 No need to optimize

THE BEST PLAGE TO HIDE A DEAD BODY IS
PAGE 2 OF GO"GLE SEARCH RESULTS.
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You dondét go there and nei"t“NeTr
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https://chitika.com/google-positioning-value
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0
93% of all 86% of 90%+ of buyers
consumers use : :
. searchers click on organic
search prior to :
: conduct non- links vs. the
making a :
branded queries sponsored ads
purchase
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Most common SEO problems we find  #osconference
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. Unintentional duplicate content

Slow page-load times

Poor HTML (title tags, meta descriptions, broken links)
Poorly optimized images and videos

Bad backlinks/Not enough backlinks (very important!)

. Thin content (lack of semantic KW opportunity)

Not Mobile Friendly
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